TARGETS stesthome

MEDIA KIT 2010

STYLE AT HOME
READERS
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Spend $700 MILLION s
ON MAKEUP annually
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Will spend over $" BILLION

ON GROCERIES annually

Will spend an average of $" 568 ON HOME
IMPROVEMENTS - that's more than any other

decor magazine readership in Canada
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Spend on average $148 ON
PERFUME annually, more than any other mass-
market or decor magazine readers in Canada

Spend $800 MILLION
ON SKIN CARE annually

Have an average

HOUSEHOLD
INCOME OF
$83,218

1.5 MILLION
READERS per issue

Style at Home is

Canada'’s highest-circulated
decor magazine with the
MOST SUBSCRIBERS.
TOTAL CIRCULATION
230,215
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PHOTOGRAPHY VIRGINIA MACDONALD (TOP + BOTTOM RIGHT INTERIORS)
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ALMOST HALF OF STYLE AT HOME READ-
ERS BOUGHT NEW FURNITURE IN 2009

Furniture for the living room was the
most frequent purchase, followed by
the bedroom + dining room

Towels + sheets are the most
purchased home accessory

Her favourite way to add that finishing
touch to a room: area rugs. Almost1in 4
bought a new rug in the past 12 months

Over 2/3 need the features
of top-of-the-line appliances

Over half purchased
a small kitchen appliance

HERE’S WHAT SHE LIKES

Most purchased home
improvement item: paint

Favourite window treatment: blinds

Most renovated rooms:
kitchens + bathrooms

Favourite appliance:
front-load washing machine
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